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All in One Bundle



In this Course you get to learn the core 

Marketing areas such as –

 

Sales & Marketing concepts, Digital 

Marketing, SEO, Market Research, CRM, 

Content Management, Healthcare, 

Logistics, and Supply chain 

management.

Course 
Overview

Marketing
Skills

We learn the following skills:

 
Digital Marketing

Social Media Marketing

Display Advertising

Search Engine Optimization (SEO)

Customer Relationship 

Management (CRM)

Corporate Sales

Course Duration- 800 + 
Hours

Course 
Features

Verifiable 
Certificates

Number of Courses

Technical
Excellence

Lifetime Access

170



When you search a dictionary for the 

meaning of marketing it shows as “the 

action or business of promoting and 

selling products or services, including 

market research and advertising.” In this 

present world, the meaning of marketing 

has changed far more than what a 

dictionary depicts. It’s not just about 

selling products or providing services. 

 
As people say things change so has the 

meaning of marketing, with the invention 

of digital marketingand market research, 

the businesses have changed the 

approach they do the marketing.

About 
Marketing

Marketing
Course

This is a Bundle Course that includes 

complete in-depth Marketing Courses 

combined into one Complete Course. 

 
This Bundle perfectly meets the 

requisite of the industry and gives 

you a better chance of being hired as 

a Marketing Professional.
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Frequently 
Asked Questions

 
What’s the future scope of studying 

marketing?

 
Once you have completed this course you 

will be able to interact with your customers 

efficiently. Not just handling the business, 

the course makes you eligible for more 

positions like Data Analyst, customer 

relation manager, Business development 

manager, operations manager, and IT 

Analyst. The course opens the door paving 

the way for many opportunities.

 
Any other resource I need to refer 

apart from completing this online 

marketing course?

 
No, not required the entire course offered 

covers all the parts of marketing and it is 

sufficient.

 
Yes, once you have purchased the module 

you will be able to access any module 

anywhere and everywhere. So, you can 

move forward with other modules and later 

come back and finish the module which you 

had left in between.

 
Is it possible that I can leave the 

current module for now and move 

forward with a different module in 

online marketing course?



Customer Reviews

“
 

This course of Digital Marketing is a very 

complete course and can be clearly 

followed. I have been able to learn very 

much in all points of this Digital Marketing 

course. It is a comprehensive course with 

78 hours of course material but after this 

course is completed you know what Digital 

Marketing is and how you can apply it.
 

Bart Remels

 
Very informative and good insight into 

the world of Marketing Psychology. The 

course was just the right amount of time 

on each subject and it didnt feel too 

rushed. The lecturer used relvant and 

current example from within the industry 

to demonstrate consumer behaviours 

which can be transferable to the job role. 
Kieron Knights

 
Ricardo Garibay Martínez

 
It is a good Introduction to Marketing 

Analytics. It lists the typical activities carried 

out in the practice of predictive analytics. 

Furthermore, it helps to define how to make 

analytics more efficient, lists the type of 

models that are used in marketing and 

digital marketing, and some hints on the 

leading vendors of predictive analytics.
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